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Introduction and Intention
I am currently seeking a leadership position as a UX Architect. I have a strong background in software product management, information architecture, and end-to-end user experience design—and I enjoy opportunities that blend these disciplines. I believe it is essential to deeply understand customers and business needs—as well as development realities and constraints—in order to successfully envision, map, and drive toward sensible software solutions.

My ideal position would be one that leverages my extensive background in UI / IA / UX with PM-like responsibilities so as to interact directly with business owners, customers, and developers.  I love variety—including as-is analysis, “big picture” strategy, and the details required for implementation success.
Summary of Qualifications
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15 years of experience analyzing, designing, and managing end-to-end UX solutions across diverse development environments—content management, database applications, marketing sites
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Expertise in UI design, IA, and IXD, as well as familiarity with XHTML, XML, CSS, JavaScript, and Ajax
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Creativity in “building bridges” between business and developers 
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Excellent communication skills—presentations, specifications, documentation, editing
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Commitment to customer needs as well as sensible, software development goals
Technical Skills
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   Microsoft Project, Visio, PowerPoint
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   Scenario and “user story” development
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   SDLC and Agile methodologies
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   UI/ IA/ UX “to-be” end-to-end design
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   Data management fundamentals
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   Functional specifications development
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   As-is and process flow analyses
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   Content management strategies
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   Requirements gathering
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   Illustrator, Photoshop, Dreamweaver toolset
Education and Certifications
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Software Product Management Certificate, University of Washington
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MA, Communications and Speech, Language, Hearing Sciences, University of Minnesota
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BA, Cognitive & Developmental Psychology, University of California Santa Cruz

Experience
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USER EXPERIENCE ARCHITECT and PRODUCT MANAGER, MSDN, Microsoft, 2009-2010


Analyzed existing online user experiences and designed to-be user experiences for four new portals and one client application. Specified design improvements to immediately implement via Agile/SCRUM cycles. For new portals, defined key scenarios and personas; designed IA, mock-ups, and user interaction storyboards; delivered graphic/layout guidelines and page copy. Supported formal usability testing. Delivered stakeholder presentations and interacted with multiple teams to resolve issues.
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USER EXPERIENCE ARCHITECT, WWLP, Microsoft, 2007-2009

Analyzed customer portals containing high-visibility and troublesome user processes across multiple extranet sites for Volume Licensing customers. Recommended over-arching improvements to data reporting, user process flows, graphic design, copy, and page organization to improve customer experience. Design deliverables included persona and scenario definition, new permission model, graphic design guidelines, IA complementing key scenarios, detailed mockups with defined interactions, and edited copy for 5 major releases. Developed UX validation test protocol to confirm design direction. Delivered detailed specification documents to developers. Interfaced with multiple business and development teams to mediate divergent interests and to resolve issues.
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USER EXPERIENCE ARCHITECT, Developer Marketing, Microsoft, 2006

Designed site IA and navigation, and produced “gray” page layout wireframes, content strategy, and UI guidelines for the Coding4Fun and Beginning Developer sites. Deliverables included taxonomy creation for data modeling on backend. Also delivered detailed plan for refresh of 45 registration e-mails that included a detailed translation and localization process for global execution.
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INFORMATION ARCHITECT, Bonneville Power Administration, Spring 2006

Evaluated intranet content organization and content publishing issues of BPA staff. Recommended an overall strategy for three key areas: 1) publishing, 2) work group collaboration, and 3) employee “self-service” applications. Successfully achieved project buy-in from Public Affairs and IT managers.
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USER EXPERIENCE PROGRAM MANAGER, Server & Tools Group, Microsoft, 2004-2005

Designed the end-to-end customer experience for global registration of Visual Studio 2005 products. Managed all global messaging related to application registration and post-registration e-mails, including the coordination of localization into 13 languages. Designed the information architecture and page wireframe templates—and edited all English content— for localization of the VS Express Edition site.  
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INFORMATION ARCHITECT, Lodestar Business Consulting, 2003-2004

Worked on a variety of Microsoft web application launches, including Educators’ Fresh Start, ASP.NET Hosters, and Mobile & Embedded. Defined user scenarios and designed information flow, wireframes, user interactions, and user workflows to support those user scenarios. Prepared requirement and specification documents. 
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CONTENT MANAGEMENT CONSULTANT, Office Depot, 2002

Documented requirements for an enterprise-wide, global content management system. Conducted stakeholder interviews and analyzed content workflows of retail stores, advertising, and catalogs (paper and online). Recommended CMS tools to support all workflows utilizing centralized product content.
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INFORMATION ARCHITECT, Microsoft Education, 2002

Researched the educational curriculum across K through college levels so as to define a relevant and meaningful taxonomy for classifying Web content across key criteria. Designed the user interface and interaction functionality of a new search tool to enable educators to find desired curriculum and articles.
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CONTENT MANAGEMENT PROGRAM MANAGER, Microsoft for Partners, 2001

Managed the content management system for the Microsoft for Partners Web site (“Partner Portal”). Developed content contributor workflows and detailed guidelines for content authoring and editing. Collected requirements and developed project plan to broaden CMS initiative.
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WEB PUBLISHING ANALYST, Gates Foundation, 2001

Analyzed Web needs for business and IT. Proposed new production processes, roles, and standards to reduce risks and maximize resource usage. Reviewed site IA with recommendations for implementation of a specific content management system for re-launch. Designed a plan for the site’s re-launch that was successfully implemented by multiple vendors and internal staff.
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INFORMATION ARCHITECT and CONTENT ANALYST, Chase Bobko, 2000-2001

Led a vendor team in designing a new Web site to be built and managed with CMS infrastructure. Researched and documented all requirements. Designed site maps, wireframes, page and component templates, metadata, and detailed workflows. Evaluated CMS products for client recommendation. Worked under Bob Boiko, author of the Content Management Bible.
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SMALL SITE DESIGNER and DEVELOPER, 1996-2002

Designed and developed HTML, CSS, JavaScript, graphics. 

Starbucks Intranet (no public access), 2002.
Julie Martin, Artist, 2000-2003.


Women in Communications, 1997-99. 
Human Resources International, 2001.
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INFORMATION ARCHITECT and WEB PRODUCER, Laplink.com, 1999

Analyzed business objectives and designed IA for new corporate sites. Created HTML prototypes and specifications for developers. Managed ongoing update requests and designed workflow processes.
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CONTENT STRATEGIST, ARCHITECT, EDITOR, AUTHOR: USWeb/CKS, 1999

Directed messaging strategy, site IA, and all content development for Microsoft Y2K consumer Web site. Successfully addressed business needs, consumer needs, and corporate legal concerns.
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E-COMMERCE RESEARCH, Studio Prime, 1999

Researched strategies for selling MP3 music online. Included competitive market research and analysis, analysis of transaction and delivery requirements. Determined development costs and business viability.
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MARKET RESEARCH, Design Intelligence, 1997

Researched emerging color technologies in offset and copier-based industries. Estimated market adoption rates. Identified key partnering candidates and proposed a vendor support program.
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PUBLISHING TECHNOLOGY CONSULTANT, Seattle Times, Nintendo Power User, City of Seattle, LTC, Inc., Dames & Moore, Marquand Books, QFC, others. 1989-1997


Analyzed needs and recommended both new technology and processes. Provided troubleshooting for a variety of print and prepress issues. Designed streamlined workflow and team/business processes.
Professional Presentations
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UW Software Product Management Certificate Program, Guest Lecturer, 1999-2005
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Presenter: Gilbane Conference on Content Management, 2002 and 2005
Professional Affiliations
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Institute for Information Architecture (AIA), member     
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Puget Sound SIGCHI, member 
Additional Interests
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Interfaith dialogue and education; United Religions Initiative (URI) Board member
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Swimming, cycling, foreign travel
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